Running head: MARKETING		1


MARKETING		3










Marketing
Name
University
Date


Marketing
A promotional strategy is a plan that is used to persuade, inform and influence the decision to the customers, this strategy leads to massive sales volume as many customers are attracted to the product. The approach encompasses incorporation of unique qualities to the product to capture the attention of the customers leading to a competitive advantage over the products of the competitors.  Competitive advantage allows for increased preference of the promoted product over that of the competitor.  
[bookmark: _GoBack]Each product is target towards certain customers. Therefore evaluation of the target customers is essential in meeting the right customers and influencing them to purchase the products.  Targeting the right customers increases the sales and leads to a positive image of the product to the customers who understand the essentiality of the product (Kurtz & MacKenzie, 2010). 
A push strategy uses middle people such as retailers, manufacturers and sales person to create demand for the product.  For example sales of mobile phones require the manufactures to get the products to the retailers where the retailers apply tactics to such as placing of product at a strategic position to attract customers.
A pull strategy is used to attract customers towards the product by directing targeting the customers. Therefore the product gets from the manufactures to the customers directly without the use of middle people.  For example through the use of social media such as Facebook and Instagram, the advertisement is launched and directed towards the target customers who will be curious about the product and in turn leading customers to look for the product in the market. 
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